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Introduction 
 
Youtube founded in 2005 gives the ultimate web sharing experience from all 
over the world; it is the world’s most popular video uploader with over 
100million viewers per day when it first launched. (mashable.com) Anyone 
can gain access and anyone can view the videos if over the age of 18, yet 
who monitors the activity and age of those viewing the videos and the 
content? Modern technology is advancing so anything is accessible on the 
Internet, does more need to be done to ensure we are not exposed to 
inappropriate material. Banning does it even exist in modern day life? 
 
My dissertation is going to look at banning and censorship in terms of TV 
adverts, which will be explained in chapter one. Looking at how banning first 
came about and the effects it has on the population, primarily I will focus on 
removed TV ads within the past 5 years answering the Who? What? Where? 
When? And why? questions, focusing upon censorship and the rules and 
regulations that TV adverts have to abide by in terms of adverts. I will provide 
a short case study about three banned Volkswagen adverts and query why 
and how they were banned and the short and long term effects it had. The 
history of advertising is important and the cultural differences around the 
world will provide a valuable insight into how different people perceive and 
react to certain stimuli there exposed to. How the adverts are created and the 
people behind the creations will clarify the purpose and reasons for why the 
ad was portrayed in a certain way. The differences between the 21st century 
and 1950’s will need to be explored to recognize how technology and times 
have changed and influenced TV. Today companies are constantly striving to 
be different with so much competition it’s hard to stand out so boundaries are 
constantly pushed, which may highlight why so many ads are banned now in 
comparison to the 1950’s. I will constantly back my thoughts and questions up 
by research and theories so that my arguments are valid and not misleading. 
 
Why have I decided to research and answer this specific question and topic 
area? I myself enjoy advertising, it comes in many shapes and forms from 
radio to paper to TV and many don’t even realise they are being exposed to 
adverts, they have become part of everyday life ‘The average adult sees 5000 
ads a day’ (Twitchell, B J. 2002 p2).It is impossible in today’s society to avoid 
such exposure, in advertising there is no limits as to what you can and cannot 
do within reason. Advertising is exciting it can be interactive and enhance 
your senses and I want to delve into the history as to why advertising has 
become so effective and important around the world. I want people to be 
interested in my dissertation and I feel advertising can do that. Pushing the 
boundaries of what is acceptable on our screens is what gets adverts noticed 
as David Trott states ‘to be different we need to break the rules’ (David Trott 
[2009] p4) 



The word ‘banned’ is exciting it pushes the limits, which is why I want to 
explore ‘banning’ as I want to find out more about why and how people 
constantly strive to be different and stand out. 
 
From this dissertation I want to find out more about the creation of TV adverts 
from a different perspective. Instead of being on the receiving end like a 
majority of the population I want to be apart of the minds behind the creations, 
as well as finding out all the rules and regulations of TV, what do they really 
think about the content they show to the country? Are their actions the best for 
the country or them selves, there are so many questions surrounding this 
topic area it is hard to address them all without becoming overwhelmed and 
confused which is why I have tried to separate my dissertation into smaller 
more accurate and understanding chapters. 
 
 
Chapter one 
 
So what will you learn in this chapter? In This chapter you will find out what an 
advert is and its purpose. The amount of different ads that are available is 
phenomenal and there are so many types, which I will explain. What a banned 
ad is and generally why ads are banned from my opinion to researchers and 
advertising companies, so that I am not biased in my research. Proceeding in 
I will look in to censorship and explain its purpose and how it affects the 
industry and us as consumers. Essentially this chapter gives you the 
knowledge and understanding of the subject area before you read on so that 
the questions that arise in my mind arise and engage your mind. 
 
 
What is an advert? 
 
 
What is an ad? An advert is a way of communicating a message whether it’s 
to persuade an audience, promote a product or service or inform the 
audience. An advert captures your attention and is creative, creativity is what 
gets noticed in the industry as David Trott (2006) states ‘The best advertising 
works because of it’s creativity’ The overall purpose is to make the audience 
react on what they see ‘to drive consumer behaviour’ (wikipedia.com 2011) 
Adverts are usually mass consumed, where large quantities of people will see 
the ad such as newspapers and magazines as a wider target market is 
available. Adverts are very creative pieces of design and have a lot of thought 
about where they are shown and when for example during the football on TV, 
the TV channel are not going to advertise makeup because the mass 
audience is not women and it would be almost pointless, they would show 
adverts for sportswear or beer because your stereotypical male will be 
engaged by such adverts. It is the same concept with all adverts on tv, in 
magazines etc, ads are placed where their target audience will view them. 
 
Adverts are all around us in magazines, newspapers, radio, billboards and 
now on the internet, it is almost physically impossible to not see and ad during 
the day, we are exposed 24/7, even within the comfort of our own homes. Our 



world is changing so advertising needs to change too. The world of 
advertising becomes more and more competitive; advertising becomes more 
and more sophisticated, so pressure mounts on companies to maintain 
consumers (Mindtools.com 2010) However the basic principles of advertising 
haven’t changed over the years because human nature doesn’t change. You 
need to attract attention and engage the viewer to for fill its purpose. With the 
advance in technology adverts come in many various ways from print to the 
internet. The more traditional ways still include newspapers, magazines, 
mailing, TV and Radio which still prove to be very effective, yet with the 
introduction of the internet advertising needed to advance, which then saw the 
introduction of pop up windows and ads on websites. Even children are now 
being exposed on social media sites so it’s hard to avoid. For my dissertation I 
am going to focus upon the TV ads as this is what a majority of people from 
all ages see from children to adults, it also has more exposure so a wider 
target audience is involved. 
 
The purpose and function of an advert depends upon what it is advertising. 
Adverts usually follow the AIDA theory. Attention, Interest, Desire, and Action. 
Without these aspects an ad is almost not worth having, it would be pointless. 
 
 
Advertisements are apart of our lives whether we notice it or not, our sub 
conscious mind takes in all the information without us even realising it. 
‘According to subconsciousmind.org (2006)’, they have found the first ever 
physiological evidence that invisible subliminal images do in fact attract and 
hence influence the brain’s attention. But this is only evident on the 
subconscious level.’ Our brains consciously only take in 5% of what we see 
whilst 95% is processed by our subconscious mind. Sigmund Freud a very 
famous psychologist studied the human mind for years who stated the 
unconscious continues to influence our behaviour and experience, even 
though we are unaware of these underlying influences where as the 
conscious mind includes everything that we are aware of. This is the aspect of 
our mental processing that we can think and talk about rationally. A part of 
this includes our memory, which is not always part of consciousness. This 
suggests that we have almost no control over our sub conscious mind which 
contains 95% of out thought so therefore we are unaware of the influences we 
are exposed to. 
 
 
So what are banned ads? 
 
In my personal opinion a banned advert in terms of TV is an advert that has 
been broadcast for a certain period of time and then removed from our 
screens so that it is not aired anymore and no one else can view the ad. Yet 
grippingly when I type in banned ad on the Internet no specific definition 
comes up which questions whether an ad can theoretically be banned or not. 
When typing banned ads the only apparent resource available is those ads 
that have been banned and youtube links to those ads so theoretically the 
banning has not been effective as immediately they are available to watch 
online, so people that were once protected from these ads are now 



unprotected and can see what could be disturbing content. If something is 
banned it shouldn’t be available as the definition of banned states ‘To prohibit, 
especially by official decree. Censure, condemnation, or disapproval 
expressed especially by public opinion (thefreedictionary.com 2011). Yet if 
‘banned’ provokes ‘not allowed’ people shouldn’t be allowed to view for any 
given reason. However whilst researching and sharing with family members a 
valid point was brought too my attention ‘who chooses whether an individual 
can or cannot watch something, surely they have their own rights which is 
why sites such as youtube broadcast banned things, it is your own decision 
whether to physically go on to a site and watch ‘banned’ content, if it bothered 
you, you wouldn’t watch it. This statement lead me to research other opinions 
yet again only lead me to hundreds of news articles explaining why ads had 
been banned not their views on them. 
 
So why are ads banned? 
 
There are many logical reasons as to why adverts are banned but it all 
depends on many reasons such as cultural differences, social factors, morals, 
influences, children, reactions and many more.I am going to give examples of 
each of these categorised ads to reflect how serious banning is taken. 
 
Ford sport ka ‘Evil Twin’ 
 
This series of adverts created by ford to promote the Ford Ka’s ‘evil twin’ the 
sport Ka was banned across the country due to the fact that animals, a cat 
and pigeon were killed in the ad, one in which the cats head is chopped off by 
the cars sun roof. This ad therefore promotes animal cruelty allowing younger 
viewers to think that it is acceptable to hurt animals.  Most reactions to these 
adverts were funny yet in all seriousness the true extent and damaged that 
the ads could have caused could have been horrific therefore the ads were 
removed from our screens. Animal welfare agencies and other animal 
societies also complained at the ad deeming it encouraging for children, and 
promoting unethical behaviour. 
 
Marmite ‘Giant blob’ 
 
This marmite advert involves a giant blob of marmite in the middle of the 
street, people are either running away terrified or running towards it happy 
evoking their saying ‘ you either love it or hate it’ from my point of view the 
advert is your stereotypical ad yet ASA Advertising Standards Agency 
received complaints with people stating ‘that their children had been terrified 
of the ad and had suffered nightmares from it causing distress. Marmite 
makers Unilever Bestfoods said it would take the ads off programmes for 
young children but the ASA banned them from all children's 
programming.(BBC NEWS 2007) An extract from the article reads, A 
spokesman for the ASA said: "All the viewers said that their children had been 
terrified by the advertisements. Four said their children refused to watch 
television after seeing it and a further two said their children had nightmares 
as a result."  



But the Broadcast Advertising Clearance Centre (BACC), which vets 
commercials before they go out, defended its decision to allow the adverts for 
the yeast extract spread. They represented "very mild horror that was clearly 
over the top and comical", it said. Unilever Bestfoods argued that the ASA's 
decision was "unnecessarily prescriptive" because only very young children 
had been affected by the advertisements.  

This highlights the fact that ads get ‘banned’ for different reasons depending 
on where and when they are shown and the type of people viewing the ad on 
the other hand it was still easily accessible for me to find the ads which leads 
on to the question can ads really be banned which will be answered later. 
 
 
One major factor that has been banned all over the world is the advertising of 
cigarettes. No cigarettes adverts were allowed to be aired after 1971, as it 
promotes smoking to the younger generation, yet children’s programmes such 
as the Simpson’s still have scenes in which characters are smoking which 
promotes smoking (BBC NEWS 2007). Advertising on cigarette packaging 
has also been reduced as BBC NEWS states “The evidence is clear that 
packaging helps to recruit smokers, so it makes sense to consider having less 
attractive packaging. It's wrong that children are being attracted to smoke by 
glitzy designs on packets.” 
 
Morals and cultural differences also effect when and why an ad is banned, for 
example in August 2011 the UK experienced riots all over the country, at this 
time Levi Jeans were going to release an ad campaign that involved scenes 
of riots, this was postponed from being shown by ASA as it could have been 
deemed offensive to those injured and encourage antisocial behaviour as 
stated by (pumabydesign001 on wordpress.com) I will explain in more detail 
about the effects of why ads were banned. 
 
Censorship 
 
So what is censorship? 
 
‘Derek Jones defines censorship as ‘a variety of processes, formal and 
informal, overt and cover, conscious and unconscious, by which restrict are 
imposed on the collection, display, dissemination and exchange of ideas’ 
(Julian Petley 2009).In simple terms censorship is the control of the 
information and ideas circulated within a society (gilc.org). Yet the most 
effective form of censorship consists in preventing contentious material from 
ever being produced in the first place. However not all censorship is equal, 
nor does all arise from government or external force. Censorship can also be 
self-afflicted, within our own homes and lives, other forms of censorship 
include government activities, National security and defence. Censorship 
applies to almost everything in modern day society from the government to 
your own home, Censorship is considered the suppression of speech or other 
public communication which may be considered objectionable, harmful, 
sensitive, or inconvenient to the general body of people as determined by a 
government, media outlet, or other controlling body.(wikipedia.com2011) 



Censorship applies to every aspect of live, almost everything in existence can 
be censored, secrets from individuals could be considered censorship, it 
applies to TV, Books, Films, Magazines every aspect of the media in 
effectiveness can be or is censored. 
 
Article 19 of the Universal Declaration of Human Rights states: 

‘Everyone has the right to freedom of opinion and expression; this right 
includes freedom to hold opinions without interference and to seek, receive 
and impart information and ideas through any media and regardless of 
frontiers.’ (serendipity.com 2011) 

Yet within the UK the Official Secrets Act states that the London government 
has the power, throughout the UK, to order that certain subjects are 
absolutely forbidden to be discussed for example Iraq or ufo sightings 
(serendipity.com 2011), the CSA is a prime example of censorship, every 
individual deserves to know information relevant to their lives if it could effect 
their way of living. 

So why does the government censor information? 

The protection of countries citizens is a main priority for the government so any 
information seen as potentially harmful or damaging will be censored to an 
extent this could prevent major catastrophic events. Government censorship 
during the world wars was a major issue which will be discussed later. 

 

How does censorship apply to TV?  250 words 

 Who decided what we can and can’t watch or see? FREE WILL 
 Children maybe more mature than their age?? Parents control 
 Viewing on sky etc (pin entry etc) 

The difference between censorship and banned 400 words 

 Censorship is limiting,rules and regulations for it (government censored 
films in the war (censorship and print ARMY LETTERS) 

 Banned viewers opinions (grannies complaining) 

How censorship is applied to film and books? 400 words 

 Films ( Salo or 120 days of sodum) analyse 
WHY?WHO?WHAT?WHERE?WHEN?  

 Texas chainsaw massacre/ Halloween ( banned) 
 Books (banned for farting???) 
 The last tango in paris (sexist) 

 

http://www.un.org/rights/50/decla.htm


Chapter 2. 

(history) ( first tv ad) 500 words 

The first ever banned ad  400 words 

What? Who? Where? Why? When? 

Volkwagen ads 

I have chosen three Volkswagen ads to analyse to reflect modern day 
banning and censorship within the media industry. The ads are part of three 
different campaigns run at different times within the last five years. 

Ad one – Volkswagen Polo,Polo small but tough campaign 

Ad two – Volkswagen, Don’t forget it’s a diesel 

Ad three – Volkswagen, Polo confidence. 

The Volkswagen polo small tough campaign was in fact an advert that was 
not made by the car firm VW despite it’s high popularity. The advert shows a 
suicide bomber getting into a VW Polo driving to a crowded area and 
detonating a bomb, yet the explosion is contained within the car enhancing 
how ‘tough’ the car is, obviously this was deemed inappropriate due to the 
fact it is stereotyping suicide bombers. The ad was said to be one of the 
sickest and the deceptive of the year.‘ The advert was not made for TV but to 
be flashed around the world on the Internet. It is part of a phenomenon of 
'viral emails' - not to be confused with computer viruses - that is so popular 
that this month saw the first 'viral awards' states the guardian 2005.The spoof 
ad was created in 2005 and is believed to be the work of a duo experienced in 
spoof ads, known as Lee and Dan, who also make real commercials. The ad 
circulated the internet and still remain available today. Despite the high quality 
production values, real Volkswagen logo and the free publicity it is attracting 
around the world it was not a genuine ad. The ad was accidentally posted 
online and was an instant hit circulating all over the world via ‘viral marketing’. 
However the ad was extremely damaging to VW as people associated them 
with thinking it was an appropriate ad and now plan on suing the creators. 
This ad indicates the power of the internet and how damaging hoaxes are to 
companies VW stated ‘We were horrified. This is not something we would 
consider using: it is in incredibly bad taste to depict suicide bombers. It gives 
the impression we've condoned or supported it, and is potentially very 
damaging to Volkswagen’ (The guardian 2005 and B and D Mikkleson 
snopes.com). 

The second ad Volkswagen don’t forget it’s a diesel was created in 2006 by 
BMP DDB to promote Volkswagen diesel cars, the ad wasn’t released 
generally but virally as it was considered to be too risky to view on TV. The ad 
is a 40 second clip in which a young girl has a few small disasters such as 
dropping her ice cream and spilling a pot of paint by which she responds too 



with saying ‘bollocks’ she picks this up from her father who utters the same 
word when realising he’s filled his car up with petrol and not 
diesel.(motortorque.com 2006) Volkwagen is such a huge internationl brand it 
is more likely that the adverts banning was a result of fine planning – an 
approach which provoked over 2 million views on Youtube.(bigcatgroup.co.uk 
2010) 

Ad three  

Who created them? Where were they showed? (channel) When they were 
showed? Why they were banned? Complaining viewers, view from the public. 
Results from the ad?  (action like tango ad)  (youtube, and internet )DO THEY 
DO IT ON PURPOSE 

Ethics,morals and judgement 

 Declining morals what people expect 
 Sex in advertising (naked women) compared to girl swearing ( not 

ethically right) 

Peoples judgement why is ok etc 

chapter three 2000 words 

Is it possible to ban an ad in the 21st century? 750/1000 words 

 Talk about the internet, mobile phones, radio, ipads, children (parental 
control) youtube. (only banned for those who don’t have access to 
internet and other resources) word of mouth. Social factors twitter 
facebook (links) 500 words 

 Compare it to the 1960’s (no interent facebook etc) times change 500 
words 

Is there such a thing as banning? 750/1000 words 

 Is it a myth, something the TV stations state? 125 words 
 Researchers opinions, creatives 125 words 
 How the ads are censored from us 250 words 
 Watershed, pre and post? Whats allowed what isn’t? rules and 

regulations of wateshed. 500 words 

6700 

Chapter 4 1750 words 

So who is in control? 

So who is in control of the ads we do and do not see on our screens. The 
Advertising Standards Authority also known as ASA ‘is the UK's independent 



regulator of advertising across all media, including 
marketing on websites. We work to ensure ads are legal, decent, honest and 
truthful by applying the Advertising Codes.’ (ASA 2011)ASA states that ‘Every 
week, the ASA’s decisions send out clear signals about what is and is not 
acceptable in advertising across a wide range of sectors. As a result of our 
work - and the UK industry’s commitment to advertising responsibly - the vast 
majority of ads that we see are legal, decent, honest and truthful. 

The advertising standards agency is banning more and more adverts every 
year. In 2008 ASA had over 25,000 complaints of which over 2,00 ads were 
banned as a result as stated by (bigcatgroup.co.uk).As a result of our ever 
growing concern for political correctness this has lead to the increase in ads 
becoming banned. Advertisers are under more pressure to create ads that do 
not shock or cause offence, which has made it increasingly difficult to produce 
creative ads. However despite the banning it doesn’t seem to have effected 
how popular the ads from big companies are as views continue to increase 
with video uploading sites such as youtube. Videos uploaded to the Internet 
rapidly become viral with the help of social media such as facebook and 
twitter, with these social factors people are more likely to respond and 
continue to repost them. 

Who actually bans the ads? 500 words 

 Advertising Standards Who are they? How they do it? (formal 
meetings, discussions, people complaining) (will an ad be banned if no 
one complains even if they know its wrong?) 

 OFCOM, creating regulations so that people feel listened to? 

Can you stop a TV station,n from airing an ad? 250 words 

 Do a certain amount of people need to complain? 

What are the rules and regulations of banning ads? 350 words 

 What do the rules state?  
 Are there different rules for each station or are they unified? 
 Rules before and after watershed? 
 When were the rules enforced? 
 Do they do I for the country and people or themselves? 

Do people purposely create banned ads? 250 words 

 Creative directors views? And other companies 
 Research 

Conclusion 600 words 

9500 words in total (estimate) 

http://www.asa.org.uk/ASA-action/Adjudications.aspx
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